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Abstract  

This article explores the importance of networking and collaboration in 

the growth of Micro, Small, and Medium Enterprises (MSMEs), focusing on a 

case study of Krisna Souvenir Center in Bali. MSMEs play an important role 

in creating jobs and driving local economic growth in Indonesia. This study 

shows how Krisna leverages its strong network with local craftsmen and 

farmers to improve product quality and market access. Through effective 

collaboration, Krisna has succeeded not only in increasing turnover, but also in 

driving product innovation that is attractive to consumers. These findings 

confirm that building a solid network is an important strategy for MSMEs to 

face market challenges and increase competitiveness. This article is expected 

to provide insight for other MSMEs in optimizing collaboration for sustainable 

growth. This study uses SMARTPLS4 analysis software with the PLS-SEM 

model, from the results of the analysis of all independent variables that are 

significant to the dependent variable, the Collaboration and networking 

variables, have an effect on Economic Growth with the Market Access 

Mediation variable. The research data is primary data obtained from the results 

of filling out the questionnaire that has been carried out by respondents with a 

sample size of 100 from the results of calculations using the Slovin formula. 

Keywords: MSMEs, Collaboration, Market Access, MSMEs Growth 

 

INTRODUCTION 

Businesses often collaborate with others to obtain resources. Network strategy research 

shows that network relationships provide MSMEs with access to external resources, information, 

and opportunities, thereby increasing their competitiveness. The quality of relationships 

determines the availability of resources and cooperation. Supply chain management studies show 

that MSMEs can solve operational problems by accessing resources through their supply chains. 

MSMEs have great potential, but some are poorly managed and fail. According to corporate 

standards, the success of MSMEs is based on people or groups carrying out certain tasks and 

obligations within a certain period of time. However, many MSMEs, especially those with support, 

fail (Mutegi, 2015). 15% of MSMEs fail due to mismanagement and neglect of their industry. The 
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success of MSMEs attracts many managers. The relevance of MSME strategies and limited 

expansion capabilities require good management. Partnerships between micro, small, and medium 

enterprises (MSMEs) and programs to improve business continuity, resource quality, partner 

revenue and profit, and company scale to strengthen the capacity of partner business groups. 

MSMEs can benefit from this collaboration model (Wulandari, 2020). 

The success of MSMEs depends on partnerships. Collaboration and community 

development are two initiatives. The first program uses SOE revenues to help small businesses 

grow strong and independent. The second initiative, environmental development, uses SOE 

revenues to improve local socio-economic conditions. Funding for partnership and environmental 

development programs is limited to two percent of net profit. 

Micro, Small, and Medium Enterprises (MSMEs) play an important role in the Indonesian 

economy, especially in creating jobs and driving local economic growth. One crucial factor for the 

success of MSMEs is networking and collaboration between business actors. In this context, the 

Krisna Souvenir Center in Bali is an interesting case study to analyze. This souvenir center not 

only offers quality local products, but has also built a strong network with various other MSMEs, 

including local craftsmen and farmers. The collaboration between Krisna and other MSMEs 

contributes to increased production capacity, market access, and product innovation. By leveraging 

the power of the network, Krisna is able to expand its reach and increase the competitiveness of 

local products in both domestic and international markets. This study aims to explore the 

importance of networking and collaboration in the growth of MSMEs, and to provide an overview 

of how the Krisna Souvenir Center has succeeded in creating profitable synergies. This study will 

discuss the variables that influence collaboration between MSMEs, as well as their impact on 

turnover growth and product innovation. Through a qualitative approach, it is hoped that the results 

of this study can contribute to the development of effective networking strategies for other MSMEs 

in Indonesia. 

 

LITERATURE REVIEW 

The Importance of Networking in MSMEs. Business networks are one of the keys to 

increasing the competitiveness of MSMEs. According to Huggins (2010), a strong network can 

help MSMEs expand access to markets, share resources, and facilitate knowledge exchange. 

Research by Evers & O’Gorman (2011) shows that collaboration between MSMEs can reduce risk 

and increase opportunities for innovation. In Bali, MSMEs involved in solid networks tend to be 

more successful in adapting to market changes. Furthermore, as a growth strategy, collaboration 

between business actors in MSMEs provides significant benefits for business growth. According 

to Schillewaert et al. (2005), collaboration can increase operational efficiency and create added 

value for products. In the context of the Krisna Souvenir Center, collaboration with local craftsmen 

and farmers produces high-quality products that attract consumers. This is in line with the findings 

of Kahn & Lichtenstein (2009) which state that collaboration can facilitate product innovation and 

increase customer satisfaction. The Krisna Souvenir Center has become a successful example of 

utilizing networks and collaboration. Krisna not only sells local products, but also acts as a liaison 

between producers and consumers. Through effective marketing strategies and strong networks, 

Krisna can create value for all stakeholders. Research by Nugroho (2020) states that Krisna's 

success in developing a business network contributed to significant turnover growth. Although 

networking and collaboration offer many benefits, there are challenges to be faced. According to 
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Tynan & McKechnie (2009), coordination between MSMEs in a network is often difficult due to 

differences in vision and goals. Therefore, it is important to have good management in building 

and maintaining a network so that collaboration can run smoothly. 

The following are the hypotheses in this study: (H1) The level of collaboration with other 

MSMEs has a positive effect on the growth of MSME turnover. (H2) The type of network built 

(formal/informal) has a positive effect on MSME product innovation. (H3) Resources shared 

between MSMEs in a collaborative network have a positive effect on customer satisfaction. 

Furthermore, the Mediation hypothesis (H4) Product quality mediates the relationship between the 

level of collaboration and MSME turnover growth. (H5) Market access mediates the relationship 

between the type of network built and MSME product innovation. (H6) MSME turnover growth 

has a positive effect on customer satisfaction. 

 

METHOD 

Quantitative research type is used in this study to statistically examine the effect of the 

object of research in the form of Networks, Collaboration, MSMEs Growth, and Market Access 

The analysis method uses path analysis with calculation tools using SMARTPLS 4  The utilization 

of regression in conjunction with path analysis enables the application of the Partial Least Squares 

(PLS) analysis approach to examine hypotheses about intricate direct or indirect associations 

among variables. Please conduct a comprehensive analysis of the relationship between the 

dependent and independent variables. For PLS analysis, one can utilize programs such as SMART 

PLS 4, which can characterize all of the relationships in the theory-based model.  

This program is capable of analyzing the effect of the Partnership program on Business 

Performance and other variables Partnership Program. According to Hair et al. (2022), PLS has 

several benefits, such as: 1) PLS can manage complex models with a large number of dependent 

and independent variables, whereas other methods cannot always do so. 2) PLS can manage data 

with multicollinearity issues between independent variables, i.e., situations in which the 

independent variables are extremely correlated with one another. 3) PLS can deal with absent or 

atypical data while still producing reliable results. This is beneficial because absent or anomalous 

data are ubiquitous in real-world data sets. 4) PLS can be applied to both reflective and formative 

constructs, which differ in their definition and measurement of model constructs. 5) PLS can be 

applied to tiny samples, which is advantageous when obtaining a large sample size is challenging 

or costly. In addition, the data are not required to have a normal distribution, which is commonly 

inferred by other methods. 6) PLS is capable of handling a variety of scale types, including 

nominal, ordinal, and continuous data. This is advantageous because various categories of data 

require different statistical methods, and PLS is capable of handling a wide variety of data types. 

There are distinctions between SEM and PLS. While SEM is typically used to evaluate hypotheses, 

PLS is predictive. PLS encompasses two distinct models, namely the measurement model and the 

structural model. The measurement model elucidates the association between the observed 

variable and the underlying variable, whereas the structural model delineates the interrelation 

among latent variables. Ensuring the validity and reliability of the measurement model is of utmost 

importance, whereas the evaluation of the structural model relies on the explanatory power and 

statistical significance of the path coefficient. During the initial phase of assessing the external 

reflective indicator model, three key criteria are taken into account: convergent validity, composite 

reliability, and discriminant validity. Once all of the aforementioned criteria have been met, the 
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subsequent step involves assessing the internal model. This test involves the examination of R-

square, Q-square, Goodness of fit (GoF), and F-square. The R-square statistic is employed to 

assess the statistical significance of the impact of the latent dependent variable, whereas the Q-

square metric evaluates the efficacy of the model in generating observed values. The Goodness of 

Fit (GoF) measure is employed to assess the soundness of the structural model. 

 

RESULT & DISCUSSION 

Before this hypothesis test was carried out, Mendel had been validated by bootstrapping to 

ascertain validity, reliability, and multicollinearity problems, as Hair et al. (2022) recommended. 

 

 
  

Figure 1. Path Analysis Output 

Source: Data processed by SMARTPLS4, 2024 

 

 

Figure 2 shows the results of path analysis, which illustrates the relationships between  

variables in the study. Path analysis is a statistical method to test direct and indirect relationships 

between variables in a model. In this figure, five paths are indicated by arrows connecting the 

variables. Each path has a path coefficient value that indicates the strength and direction of the 

relationship between the variables. Additionally, other values, such as t-value, p-value, and 

decision for each path are used to assess the statistical significance of the relationships (Table 1). 

The results of this path analysis provide an overview of how communication behavior, partnership 

programs, and social networks influence business performance in the context of MSMEs. 
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The Influence Of Network On Revenue Growth Of KRISNA Bali  MSMEs 

In the ever-evolving digital era, the role of partnerships and business networks has become 

increasingly important in supporting the growth of Micro, Small and Medium Enterprises 

(MSMEs). Through partnerships with large corporations and other MSMEs, these businesses gain 

greater access to markets, capital, and the resources and knowledge needed to compete and grow. 

Business networks allow MSMEs to build strong relationships with other businesses, creating the 

potential for collaboration, sharing experiences, and gaining valuable market insights. However, 

it is important to note that to achieve optimal results, MSMEs must have easy and affordable access 

to information technology and adequate digital infrastructure. Moreover, the success of business 

partnerships and networks largely depends on the ability of MSMEs to continuously learn, adapt, 

and improve their digital literacy. Therefore, collaboration and connectivity in the digital age are 

key factors in helping MSMEs grow and compete effectively in an ever-changing marketplace. 

This implies that the government and relevant agencies need to actively facilitate business 

partnerships and networks for MSMEs by ensuring easy access to digital infrastructure, training, 

and resources. MSMEs should proactively seek partnerships and join relevant business networks 

in their respective sectors. This is supported by research conducted by (Sutrisno, 2023), which 

states that the role of partnerships and business networks has a significant impact in driving the 

growth and sustainability of Micro, Small, and Medium Enterprises (MSMEs) in the evolving 

digital era. 

The results of this study found that there is a statistically significant relationship between 

collaboration and the growth of Krisna Bali souvenir center MSMEs. The growth of Krisna Bali 

souvenir center MSMEs can be achieved by increasing collaboration with other MSMEs to market 

their products. This statement shows a relationship with the theory put forward by Buckley's 

research (2018), which shows the influence of collaboration on the growth of MSMEs. This can 

be due to the implementation of an adequate collaboration program, which focuses on providing 

capital to help each other consistently support the improvement of business capabilities among 

MSME entrepreneurs. Assessing the success of physical therapy is important. Effective 

collaboration and achievement of shared goals can be facilitated by several important behaviors, 

namely clear and transparent communication, attentive and engaged listening, proficient conflict 

resolution, steadfast and reliable consistency, and a deep awareness and appreciation of cultural 

differences. 

 

The Influence Of Collaboration On MSMEs Growth Of KRISNA Bali MSMEs 

Collaboration carried out by Krishna UMKM has a positive effect on market access. Based 

on the test results, the t-statistic value was obtained at 2,053 (<1.96) with a sig value = 0.008 

(>0.05), meaning that the hypothesis is accepted. These results are from previous studies, including 

the results of research by Sánchez (2012) and Al Mamun et al. (2016). Aliyu (2017), Zizile and 

Tendai (2018), and Barazandeh et al. (2015) found that entrepreneurial competence (EQ) has a 

positive effect on company performance in terms of market access. The results of the study by 

Sakib et al. (2022) in Bangladesh placed the sixth competency dimension as an antecedent variable 

for SME Performance. The results of the study revealed that not all competency dimensions have 

a positive effect on improving SME performance. Such as organizational and leadership 

competencies, learning, relationships, and entrepreneurial commitment have a significant positive 
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impact on SME performance. On the other hand, strategic and operational competencies do not 

affect SME performance. The contribution of this study is to determine relevant entrepreneurial 

competencies and empirically test their impact on SME performance in developing countries. 

Finally, the measurement of competencies from this study provides a unique scope for designing 

such training and development programs for entrepreneurs. 

In the results of this study, with many SMEs collaborating with external parties such as the 

government, suppliers, and suppliers, the community will provide many opportunities, and this has 

been proven by the results of the data analysis that has been carried out. Market access will be 

easier to reach, and the products sold will be increasingly known to the local and international 

community. Krinsa souvenirs themselves are indirectly widely known by the community from 

direct marketing results with the concept of mouth to mouth, of course, this is one of the impacts 

that occur with the collaboration between UMKM Krishna, other local UMKM, and also external 

parties such as suppliers, government, and the community. 

 

The Influence Of MSMEs Growth On Market Access Of KRISNA Bali MSMEs 

MSMEs are part of the Indonesian economy whose existence has a major contribution to 

economic growth itself. Every year, the growth of MSMEs continues to increase. It can be felt 

together that the existence of MSMEs can absorb the available workforce. Currently, the world 

has long entered the 4.0 era, a state where all activities in the world are highly dependent and 

always transforming to utilize increasingly sophisticated technological developments. This news 

is like a breath of fresh air for all business actors. Changes in this era require all business actors to 

adapt to the times, namely to take part in utilizing technological developments. The movement and 

changes in the way of doing business that is increasingly rapid towards digitalization force 

business actors to adapt to these changes (Idah & Pinilih, 2020). This is considered reasonable for 

large companies. They tend not to have obstacles in adapting to developments because of the 

availability of adequate resources, in contrast to MSME actors who need preparation in advance 

to be able to follow business developments in the form of movements and many changes. It is 

undeniable that there are still many MSME actors who are still unfamiliar with technology and 

choose to continue running their business activities manually due to the lack of knowledge or 

socialization related to technology/digitalization. Not only that, there are still those who are 

familiar with technology but choose not to be involved in the development of MSME digitalization 

due to the lack of government assertiveness in providing direction in the form of training, seminars, 

and creating security in the digitalization system. This means that there are still many individuals 

who commit crimes in it and, of course, will have an impact on consumers and MSME business 

actors.  

The growth of MSMEs carried out by MSME Krishna has a positive effect on market 

access. Based on the test results, a t-statistic value of 5.209 (<1.96) was obtained with a sig value 

= 0.000 (> 0.05), meaning that the hypothesis is accepted. The growth of MSMEs has an impact 

on market access, this has a good impact, where the growth of MSME Krisna will attract a lot of 

attention from outside parties such as the government, colleagues, investors, customers, and the 

wider community. The government will provide development assistance for other MSMEs by 

providing human resources and capital in the hope that they can develop as with MSME Krisna, 

colleagues will increasingly trust them to continue collaborating, and investors who are interested 

in investing their capital in the hope of getting profit because MSME Krisna continues to grow. 
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On the other hand, it will help the regional economy, increase regional income, and indirectly 

overcome the problems of poverty and unemployment. This is in line with research conducted by 

(Halida et al., 2022), the growth of MSMEs with collaboration and utilization of digitalization can 

provide convenience, effectiveness, and practicality. 

 

The Influence Of Networks On MSMEs Growth Of KRISNA Bali  MSMEs 

Business growth is aided by networking. For the benefit of business owners, networking 

helps to form profitable relationships. In addition, entrepreneurs have the ability to solve business-

related problems in innovative ways (Udimal et al., 2021). For business success, networking is a 

very important tool for competition (Peemanee & Wongsahai, 2022). When a strong work culture 

can be a solid foundation for an organization to achieve its vision and mission, work culture 

becomes important. Implementing a work culture and encouraging the creation of maximum work 

results will result in high or maximum performance (Firtria, 2019). Reputation has value and can 

create value for the company. However, due to its subtlety, it can be erased immediately, although 

it takes years. Many research papers confirm that reputation is one of the most significant business 

hazards (Vig et al., 2017) 

Collaboration carried out by Krishna UMKM has a positive effect on market access. Based 

on the test results, the t-statistic value was obtained at 5.999 (<1.96) with a sig value = 0.000 

(>0.05), meaning that the hypothesis is accepted. The results of this study are reinforced by 

research conducted by (Abidin et al, 2023) Because networking has a positive and significant 

influence on business performance, the networks owned by MSME actors, both with customers 

and the government, will greatly improve their business performance. This will indirectly affect 

their business performance, so credibility, trust, dependency, and accountability must be 

considered when maintaining and improving the company's image. This study is consistent with 

the analysis conducted by Nuryakin (2018). According to the findings of this study, relational 

capital has a substantial negative impact on company performance and a positive effect on network 

advantages (Nuryakin et al., 2018). The reputation of Krisna UMKM Bali souvenirs is positively 

and significantly influenced by networking. This shows that the commercial interests of SMEs 

involved in extensive networks will increase substantially. In South Sulawesi, networking is also 

an important factor contributing to the success of SMEs. SMEs can continue to improve their 

networks in the era of highly advanced computers and information technology. Utilizing social 

media is one of the most common practices in this era. The use of social media can expand 

networks across unlimited territorial boundaries. In this context, SMEs Krisna Bali get many 

conveniences with the existence of networks that can help reduce business risks, increase 

managerial skills, and other inspirations for doing business. 

 

The Influence Of Networks On Market Access Of KRISNA Bali MSMEs 

Networking is generally considered as an important tool for SMEs to overcome their 

weaknesses by leveraging their knowledge and resources (Aladejebi, 2020). Networking enables 

companies to find opportunities, leverage resources, gain competitive advantage, and improve 

overall performance (Ojotu et al., 2019). Business performance is the outcome of an organization, 

such as productivity, profitability, and growth, which can be measured by market access to desired 

goals and objectives. Work culture is a philosophy based on a view of life as values that 

characterize, habit, and motivator in a group. Networks carried out by Krishna UMKM has a 
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positive effect on market access. Based on the test results, the t-statistic value was obtained at 

3,073 (<1.96) with a sig value = 0.046 (>0.05), meaning that the hypothesis is accepted. 

Reputation and Market Access of Krisna Bali Specialty MSMEs are positively and 

significantly influenced by networking. This shows that the commercial interests of MSMEs 

involved in extensive networking will increase substantially. In South Sulawesi, networking is also 

an important factor contributing to the success of MSMEs. MSMEs can continue to improve their 

networks in the era of highly advanced computers and information technology. Utilizing social 

media is one of the most common practices in this era. The use of social media can expand 

networks across unlimited territorial boundaries. 

This study is consistent with the results of Moric et al. (2020) based on unidimensional 

analysis which revealed the positive influence of strategic networks on business performance. A 

good reputation has a beneficial effect on market access which shows that reputation significantly 

improves business performance. The interests of MSMEs in Krisna Bali can drive MSME 

performance. This shows that the interests of MSMEs still need to be improved so that customers 

have confidence in MSME products in Krisna Bali. This study is in line with research conducted 

by Lee (2014). It was found that there is a positive relationship between company performance 

and company reputation, this shows the importance of company reputation as a strategic asset that 

is important to manage, and the results of this study confirm this relationship. The work culture of 

UMKM in Krisna Bali has had a positive and substantial impact on their reputation and 

commercial success. A well-managed organizational culture as a management tool will influence 

and encourage 

 

CONCLUSION 

This article discusses the importance of networking and collaboration for the growth of 

MSMEs with a case study of Krisna Bali Souvenir Center. MSMEs play an important role in 

Indonesia's economy as they create jobs and local economic growth. Krisna collaborates with local 

artisans and farmers to improve product quality and market access. Through effective 

collaboration, Krisna has managed to increase turnover and innovate products. This finding shows 

the importance of building a solid network for MSMEs to face market challenges and improve 

competitiveness. The variables tested were collaboration, network, market access, and MSME 

growth. The analysis shows that all independent variables have a significant effect on the 

dependent variable. Collaboration and networking have a positive effect on economic growth with 

market access mediation. The method used is quantitative research with path analysis using 

SMARTPLS4. The results show a positive relationship between variables according to the 

hypothesis. This article is expected to provide insights for other MSMEs to optimize collaboration 

to support sustainable growth. 

 

REFERENCES 

Abidin, Z., Majid, J., & Hamid, N. (2023). MSME Business Performance: Affecting Factors of 

Networking, Work Culture and Reputation. Jurnal Minds: Manajemen Ide Dan 

Inspirasi, 10(1), 173-186. 

Aliyu, Maimuna Shika. 2017. “Entrepreneurial Competencies and the Performance of Small and 

Medium  Enterprises  (SMEs)  in  Zaria  Local  Government  Area  of  Kaduna  State.” 



 necent : Nusantara Economics and Entrepreneurships Journals 

 E-ISSN: 2986-6197 

                             Vol.2 No.3 (December,2024) 

                             Doi    : 10.59971/necent.v2i3.56 

 
 

278 

 

International  Journal  of Entrepreneurial  Development,  Education  and Science  

Research4 (2): 116 

Barazandeh,   Mahtab,   Kourosh   Parvizian,   Mehdi   Alizadeh,   and   Saber   Khosravi.   2015. 

“Investigating the Effect of Entrepreneurial Competencies on Business Performance 

among Early Stage Entrepreneurs Global Entrepreneurship Monitor (GEM 2010 Survey 

Data).” Journal of  Global  Entrepreneurship  Research5  (1).  

https://doi.org/10.1186/s40497-015-0037-4 

Buckley, N. J., Mestelman, S., Muller, R. A., Schott, S., & Zhang, J. (2018). The Effects 

of Communication on the Partnership Solution to the Commons. Environmental and 

Resource Economics, 70(2), 363–380. https://doi.org/10.1007/s10640-017-0124-9 

Depkes RI. (2022). "Peran UMKM dalam Perekonomian Nasional." Jakarta: Kementerian 

Kesehatan Republik Indonesia. 

Evers, N., & O’Gorman, C. (2011). "The Role of Networks in Small Business Development: A 

Study of SMEs in Ireland." Journal of Small Business Management, 49(2), 234-251. 

Haryanto, A. (2024). The multi-stakeholder's role in an integrated mentoring model for the SMEs 

in the creative economy sector. Authorea Preprints. 

Huggins, R. (2010). "The Dynamics of Networks in Small Business." International Journal of 

Entrepreneurial Behavior & Research, 16(2), 154-172. 

Idah,  Y.  M.,  &  Pinilih,  M.  (2020).  Strategi  Pengembangan  Digitalisasi  UMKM.  

Prosiding  Seminar  Nasional  Dan  Call for Papers “Pengembangan Sumber Daya Pedesaan 

Dan Kearifan Lokal Berkelanjutan IX,”9(1), 195–204. 

Ismail, A. (2021). "Kewirausahaan dan Kolaborasi: Membangun Sinergi untuk Pertumbuhan 

UMKM." Jurnal Kewirausahaan, 12(3), 45-60. 

Kahn, M., & Lichtenstein, S. (2009). "Collaboration in Small Enterprises: A Path to Innovation." 

Journal of Business Strategy, 30(3), 48-55. 

Mamun, Abdullah  Al,  Rajennd  A/L  Muniady,  Mohd  Asrul  Hery  Bin  Ibrahim, and  Noorshella 

Binti Che Nawi. 2018. “Effect of Economic Vulnerability on Entrepreneurial 

Competencies among   Malaysian   Micro-Entrepreneurs.” Asia   Pacific   Journal of   

Innovation and Entrepreneurship12 (2): 222–237. https://doi.org/10.1108/apjie-03-2018-

0013 

Nugroho, A. (2020). "Strategi Pemasaran UMKM: Studi Kasus Pusat Oleh-Oleh Krisna Bali." 

Jurnal Ekonomi dan Bisnis, 8(2), 122-135. 

Peemanee, J., & Wongsahai, E.  (2022). The Effects Of Network And Innovation Capabilities   

Prabowo, S. (2023). "Jaringan dan Inovasi dalam UMKM: Analisis Pusat Oleh-Oleh." 

Jurnal Manajemen dan Kewirausahaan, 15(1), 78-90. 

Ratnawati, K. (2020). The influence of financial inclusion on MSMEs' performance through 

financial intermediation and access to capital. The Journal of Asian Finance, Economics 

and Business, 7(11), 205-218. 

Sakib, Md  Nazmus, Mustafa Raza Rabbani, Iqbal  Thonse Hawaldar,  Mohammad Abdul Jabber,  

Jubait Hossain, and Mohammad Sahabuddin. 2022. “Entrepreneurial Competencies and 

SMEs’ Performance in a Developing Economy.” Sustainability (Switzerland)14 (20): 1–

18.  https://doi.org/10.3390/su142013643. 

https://doi.org/10.3390/su142013643


 necent : Nusantara Economics and Entrepreneurships Journals 

 E-ISSN: 2986-6197 

                             Vol.2 No.3 (December,2024) 

                             Doi    : 10.59971/necent.v2i3.56 

 
 

279 

 

Sari, NKSY, Srinita, NW, Sapta, IKS, Utami, NMS, & Rustiarini, NW (2024). Kinerja UKM 

Sebelumnya: Efek Interaksi Integrasi Eksternal. Jurnal Analisis Manajemen Asia , 3 (2), 

405-426. 

Sánchez,  José.  2012.  “The  Influence  of  Entrepreneurial  Competencies  on  Small  Firm 

Performance.” Revista Latinoamericana  de Psicologia44 (2): 165–177. 

Schillewaert, N., et al. (2005). "Collaboration in Networks: A Framework for Small Firms." Small 

Business Economics, 24(2), 197-208. 

Sutrisno, S. (2023). The Role of Partnerships and Business Networks in the Growth of MSMEs in 

the Digital Age. Technology and Society Perspectives (TACIT), 1(3), 122-131. 

Tynan, C., & McKechnie, S. (2009). "Exploring the role of collaborative networks in the 

innovation process of small firms." Journal of Small Business and Enterprise Development, 

16(1), 1-19. 

Utami, R. (2022). "Pengembangan UMKM Melalui Kolaborasi: Pelajaran dari Krisna Bali." Jurnal 

Penelitian Sosial Ekonomi, 5(4), 34-50. 

Udimal,  T.  B.,  Liu,  E.,  &  Lou,  M.  (2021).  Network  reliance  and  entrepreneurial  

performance, the role of external networking behaviour and entrepreneurial orientation:    

the    case    of    rural    farmer-entrepreneurs. Innovation    and Management   Review, 

18(3),   308–330. https://doi.org/10.1108/INMR-10-2019-0127 

Wulandari, M. W., & Nadapdap, H. J. (2020). Pengaruh Kemitraan Terhadap Kondisi Sosial 

Ekonomi Petani Dan Lembaga Mitra (Suatu Kasus Di Asosiasi Aspakusa Makmur). Jurnal 

Ilmiah Agribisnis, 5(2), 84–92. http://dx.doi.org/10.37149/jia.v5i3.12304 

Xiaoman,  W.,  Tongying,  L.,  &  Xiaolong,  L.  (2018).  Corporate  Reputation  and  

Financial Performance: The Moderating Effects of Industry competitiveness  

 

Zizile, Tola, and Chimucheka Tendai. 2018. “The Importance of Entrepreneurial Competencies 

on the Performance of Women Entrepreneurs in South Africa.” Journal of Applied 

Business Research34 (2): 223–236. https://doi.org/10.19030/jabr.v34i2.10122. 

 

https://doi.org/10.1108/INMR-10-2019-0127
http://dx.doi.org/10.37149/jia.v5i3.12304

